BUSINESS ENGLISH 2

reading comprehension

The Starbucks Corporation is a global coffee company and coffeehouse chain based in Seattle, Washington. Starbucks is the largest coffeehouse company in the world, with 20,366 stores in 61 countries, including 13,123 in the United States, 1,299 in Canada, 977 in Japan, 793 in the United Kingdom, 732 in China, 473 in South Korea, 363 in Mexico, 282 in Taiwan, 204 in the Philippines, and 164 in Thailand.  From Starbucks' founding in 1971 in Seattle as a local coffee bean roaster and retailer, the company has expanded rapidly. In the 1990s, Starbucks was opening a new store every workday, a pace that continued into the 2000s. The first store outside the United States or Canada opened in the mid-1990s, and overseas stores now constitute almost one third of Starbucks' stores. Starbucks sells hot and cold drinks, coffee beans, salads, hot and cold sandwiches, sweet pastries, snacks, and other items such as coffee mugs. Through its Starbucks Entertainment division and Hear Music brand, the company also markets books, music, and films. Many of the company's products are seasonal or specific to the locality of the store. Starbucks-brand ice cream and coffee are also offered at grocery stores.

In 2000, a campaign by thousands of activists across the United States pressured Starbucks to carry Fair Trade coffee in all their cafes. As a result, Starbucks began purchasing Fairtrade coffee in that same year. Since then, the company has paid over $16 million in Fairtrade premiums (on top of the purchase price of green coffee), which are used by producer organizations for social and economic investments at the community and organizational level. In addition, over $10 million was paid to Fairtrade licensing initiatives that support the international certification system (FLO-Cert), producer services and awareness building around the benefits of Fairtrade. Over the last decade, Conservation International has helped Starbucks develop buying guidelines that address principles for ethical sourcing.  Called "Coffee and Farmer Equity (C.A.F.E.) Practices", these guidelines help farmers grow coffee in a way that is better for both people and the planet. "C.A.F.E. Practices" is a comprehensive set of measurable standards focused on the following four areas:  product quality; economic accountability; social responsibility; and environmental leadership.

Economic transparency is required. Suppliers must submit evidence of payments made throughout the coffee supply chain to demonstrate how much of the price that Starbucks pays for green (unroasted) coffee gets to the farmer. Measures are in place to manage waste, protect water quality, conserve water and energy, preserve biodiversity, reduce agrochemical use, and ensure safe, fair and humane working conditions, including protecting the rights of workers and providing adequate living conditions. Compliance with minimum-wage, child labor and forced labor requirements is mandatory. 

Starbucks has also bought Teavana, a luxury tea house chain in the U.S., in a bid to expand its business beyond coffee and move into the tea market.  The $620m deal will see Starbucks acquire Teavana’s 300-strong chain of tea stores. Teavana sells a range of high end and exotic loose leaf teas within shopping malls across the US.   Starbucks CEO Howard Schultz said that he hopes to repeat the success of its coffee shops and “do for tea what we did for coffee.”

Starbucks already owns the Tazo tea brand and has previously outlined its plans to develop Tazo as an independent brand. The first Tazo tea bar opened in Chicago and acts as a “laboratory” for Teavana. There are also plans to open additional Teavana stores abroad.  Starbucks will add tea bars that sell prepared drinks within Teavana stores and develop a range of Teavana branded packaged products. Starbucks acquired a fresh juice company earlier in 2012 and plans to open a chain of juice bars. It bought the fresh juice company Evolution Fresh in the U.S. as part of a $30m deal and plans to develop a network of juice outlets across the U.S.  It says it’s starting out all over again with this project, the same way it started Starbucks 40 years ago, but will consumers buy the Starbucks brand as one which is about “grocery health and wellness”? 
Last year Starbucks dropped “coffee” from its name and brand as part of its strategy to diversify into other areas - does this give it the opportunity to open a fruit juice chain?

Find synonyms of the following words in the article:

multinational
………………………

buying

………………………


start-up

………………………

obedience 
………………………

seller

………………………

extend

………………………



Explain the meaning of the given terms:

social responsibility …………………………………………………………………………………………………
to acquire  …………….…………………………………………………………………………………………….
Decide whether the following statements are true (T) or false (F):
Starbucks is an example of a company that is expanding its product range


………


Starbucks is a company that has entered the field of environmental management.


………

Starbucks only sells products in the luxury end of the market.




………

Starbucks remains a retail company.
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